The Warsaw Stock Exchange is one of Europe's largest exchanges by the number of IPOs, although it retains features of a market in post-transition countries, including a relatively small size, shallowness and a weak institutional framework. In this study, we use a large dataset to explore firms' decisions to issue equity on the main or alternative market and debt on the bond market. We observe that in general, larger, more profitable firms are more likely to go public, although in contrast to developed economies, these firms tend to be younger. Moreover, we find that current market valuation positively affects the decision to go public on the main market, and we establish that highly leveraged companies are more likely to issue either shares on the alternative market or bonds. At the same time, however, we observe that firms issuing shares on the alternative market are most likely to manipulate their profitability prior to going public.
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Introduction
Over the past two decades, unprecedented changes have occurred in the economies and financial systems of Europe's post-transition countries. An important aspect of these changes is the increasing role of capital markets relative to their size in the economy. On the one hand, despite their rapid development, capital markets remain relatively underdeveloped in post-transition countries compared to developed countries; they also demonstrate significantly lower efficiency and governance standards (Prorokowski and Roszkowska, 2014) . On the other hand, in some of these countries the market values of initial public offerings (IPOs) have surpassed the levels observed in many developed countries. For example, in 2013, the Warsaw Stock Exchange (WSE) witnessed 54 IPOs worth EUR 1.1 billion (USD 1.5 billion), which caused it to rank second in Europe behind the London Stock Exchange by number of offerings and fifth by value (PwC, 2014) . It is surprising, however, that little is known about the decision to go public in post-transition countries, which differs from decisions in developed countries and may therefore attract different companies.
In our study, we use a dataset of 3,570 non-financial firms to analyze the determinants of issuing equity on the main market (WSE) and the alternative market NewConnect (NC) in the years 2000-2012. Additionally, we investigate the determinants of issuing corporate bonds on the debt market (Catalyst), as many obligations linked to becoming a public firm, such as reporting and auditing requirements, are similar to issuing equity on the capital market. On the other hand, we determine that the characteristics and ex-post performance differ significantly between firms going public using equity and debt instruments.
We find that larger and more profitable firms are more likely go public on the main market in Poland. Additionally, we document that prior to the financial crisis of 2008 firms' high leverage was positively related to the likelihood of issuing shares. The situation changed, however, after the crisis, which we attribute to increased risk aversion in the financial system and credit constraints in post-transition countries. In contrast to the literature, we find that the age of companies is negatively related to the likelihood of issuing equity. We explain this result by the heritage of the economy; older companies are often former state-owned companies with strong ties to the government. Such companies are generally not interested in going public, as they would be forced to disclose more information.
In line with our expectations, the empirical results show that smaller, younger and less profitable firms, as well as companies with fewer tangible assets are more likely to go public on the alternative market instead of the main market. Moreover, we find that current market valuation and profitability are among primary drivers behind the decision to go public on the main market, while they do not increase the likelihood of issuing shares on the alternative market. In our opinion, the results suggest that companies use windows of opportunity to issue shares only in the case of the main market. One explanation for this outcome is generally low interest among analysts with regard to small, high-risk companies traded on the alternative market.
Lastly, we find that companies that issue debt instruments are large, yet still young.
Interestingly, they report already high levels of leverage and low levels of cash, which is in contrast with our expectations. Additionally, we document that public companies are more likely to issue debt later on. In contrast with the results concerning equity markets, we do not find that profitability or growth increase the likelihood of issuing debt. Moreover, the ex post analysis reveals that companies that issue shares manipulate their profitability and growth rates prior to going public. We show that firms' profitability and growth drops significantly in the year following the IPO on the main and alternative market. In contrast, we do not find any evidence that companies that issue debt manipulate their earnings or other ratios prior to going public.
Our study contributes to the existing literature in three ways. First, this study fills in an important gap in the literature identifying the firm-level determinants of going public decisions in a post-transition country. The results show that some firm-specific determinants are different in comparison to developed countries, which in our opinion is partially due to the economic heritage of the former political system. Second, the study verifies the determinants of issuing equity and debt, while also taking into consideration two different equity markets. We document that both ex-ante and ex-post firm-level determinants differ across the equity and debt markets. Third, we conduct an empirical analysis to investigate the determinants of decisions to go public during the recent financial crisis of 2008. Our results indicate that some determinants changed their significance during the period, which we attribute to changes in the financial system induced by the crisis.
The remainder of the paper is organized as follows. In Section 2, we provide background information on the development of the capital market in Poland. Section 3 reviews the relevant literature on decisions to go public and outlines our predictions. Section 4 presents the data, methodology and descriptive statistics, and in Section 5, we discuss our results. Section 6 presents our conclusions.
Institutional Framework
The WSE reopened in 1991 after fifty years of communism, with the first listed companies being four former state-owned firms. Since that time, the market developed gradually through privatization and IPOs of former state-owned companies (Jelic and Briston, 2003) . At the end of the last century the privatization was almost completed and, henceforth, IPOs have been made by small and medium-sized companies of private origin, which were typically founded in the last two decades.
In 2013, the WSE reported one of the highest numbers of IPOs in Europe for a consecutive year.
According to an annual survey (PwC, 2014) , the WSE ranked second among all European exchanges by the number of IPOs in 2013, while the year before it was number one. Although, the number of IPOs decreased from 105 to 54, the market experienced an increase in the offered value of IPOs from EUR 806 million to EUR 1,134 million. As a result, in terms of the value of IPOs, the WSE ranked fifth among all European exchanges in 2013.
On the other hand, the WSE remains relatively small when we consider stock market capitalization and trading volume relative to the size of the economy. Moreover, the fact that the 4 WSE has not yet joined the stock market consolidation process in Europe is a sign of its weakness.
The WSE attempted to take over some exchanges in the region, yet so far unsuccessfully. To remain independent and compete with other stock exchanges in central and eastern Europe (CEE), especially Austria's Wiener Stock Exchange, the WSE needs to acquire a stock exchange in the region or enter into a strategic alliance (Kowalewski, 2014) . Meanwhile, however, its management has decided to develop further the capital market in Poland. As a consequence, the WSE opened the NC market in 2007, offering an alternative trading system. The NC market allows early-stage, growing companies, especially those in the high-tech sector, to tap the capital markets.
Additionally, in 2009, the Catalyst bond market was launched by the WSE, which led to significant growth in the debt securities market. The debt securities market amounted to 41% of GDP in 2013 and was the largest and most liquid in the CEE region. The bond market, however, is made up of 90% government bonds, with corporate bonds accounting for only approximately 4%. Nevertheless, the Catalyst debt instruments trading system is an important driver of the recovery for the market of non-Treasury bonds in Poland. The nominal value of non-Treasury debt instruments listed on Catalyst has increased more than 25% since 2012 (Kowalewski, 2014) .
In sum, three different capital market segments have been created in Poland for companies wanting to go public in the last two decades. These markets are developing rapidly despite the global financial crisis of 2008. At the end of 2013, a total of 450 companies, including 47 foreignowned, were listed on the main WSE market. The main market listed the largest number of companies among all exchanges in the CEE region and witnessed 13 IPOs with a value greater than EUR 1,123 million in 2013. As a result, it was the largest market based on the capitalization, turnover and number of IPOs in the region. The alternative equity market NC and the corporate bond market Catalyst are also developing quite rapidly. As of December 2013, 450 and 113 companies were publicly listed on the NC and Catalyst markets, respectively. One of the problems of these markets, however, is the small size of the companies going public, especially on the NC market; their riskiness is another. Indeed, a large number of companies either went bankrupt on the NC market or have defaulted on their bonds on the Catalyst market in recent years. Therefore, to make the markets attractive for individual and institutional investors, the WSE decided to establish the Institute for Analysis and Rating in 2014. This new institution will offer a broad range of rating products aimed at different market segments, in particular the corporate bond market for nonfinancial small and medium-sized enterprises.
In conclusion, the WSE is, on the one hand, one of the biggest markets in Europe based on the number of IPOs and their value. On the other hand, the market still shows characteristics of an emerging market, such as shallowness, weak institutional structure and low governance standards.
For the above reasons, a study on the determinants of going public in a post-transition transition economy offers an interesting subject while complementing existing research. Moreover, differences between the segments of the WSE offer also fertile ground for in-depth research.
Literature Review and Hypotheses
Most existing studies present some common determinants of companies' decisions to go public, yet there are still some contradictory findings. Additionally, a small number of studies investigate the decision to go public using equity and debt at the same time, while there are none in the context of an emerging market. Consequently, our knowledge on issuing equity and debt in a post-transition country is scarce. In this section, we briefly review the literature and build our hypotheses. The relevant studies can be divided into two strands.
The first strand of the literature analyzes the determinants of decisions to go public. Ritter (1991) suggested that firms may time their IPOs to exploit the fact that other firms in the same industry are overvalued. Rajan and Servaes (1997) confirmed the existence of windows of opportunity using analyst data following IPOs. Their results suggested that the 'hot issue' periods are mainly driven by inflated expectations, which eventually lead to poor long-term returns. , who investigated the determinants of Italian companies' decisions to go public, reported that foremost the increase in stock market valuation of other firms within the same industry 6 increased the likelihood of a company going public. Albornoz and Pope (2004) confirmed their results and showed that that the probability of an IPO is positively affected by the stock market valuation of firms in the same industry in the UK. Moreover, they reported that the industry market to book ratios diminish after the IPO, which in their opinion speaks in favor of the hypothesis related to the windows of opportunity. In line with the previous results, Ljungqvist and Boehmer (2004) , using hazard models, documented that stock market returns of firms in the same industry positively affected the likelihood of an IPO in Germany. However, they also showed that firms were less likely to go public when IPO activity increased by one standard deviation, suggesting the presence of bottlenecks or capital constraints in Germany. Based on the existing findings we formulate our first hypothesis.
H 1: The high market-to-book ratio of companies in the same industry increases a company's
propensity to issue shares. Pagano, Panetta, and Zingales (1998) claimed that the size of a company is a good proxy for information asymmetry. Additionally, they argued that on top of the initial expenses (e.g., legal and underwriting fees) going public implies considerable direct costs, such as audit costs and stock exchange fees. Because many of these expenses do not increase proportionally with the size of the company, they weigh more heavily on small firms. As a result, a company's size should be positively related to the likelihood of going public, which indeed they documented. Albornoz and Pope (2004) also found that the probability of going public increased with the size of the companies in the UK. The initial costs and fixed costs related to being a public company affect companies regardless of whether they issue shares or bonds. Henceforth, we state the following hypothesis.
H 2A: Company size and maturity are positively correlated with the decision to go public. Rydqvist and Högholm (1995) investigated the decision to go public in a sample of familyowned corporations in Sweden. They found that the likelihood of going public is positively related to firms' age and that a significant portion of the firms' shares are sold by existing shareholders. Pagano, Panetta, and Zingales (1998) argued that because information asymmetry affects equity more than debt, information costs are greater for equity than for debt. On the one hand, Helwege and Packer (2003) show that firms that issued private bonds had higher median sales and assets. On the other hand, they also document that younger firms are more likely to go public on the debt market. This line of reasoning leads us the next hypothesis.
H2B: The relation between company size and maturity is weaker in the case of the decision to issue bonds than it is for equity.
The shareholders of privately held companies tend to be overexposed to equity and firmspecific risks. The negative relationship is related to the size of the share of the owners in the company, firm profitability and its specific risk. Pastor et al. (2008) argued that the diversification benefit of going public is risk reduction because a portfolio of stocks and bonds is less risky than concentrated private firm holdings. Moreover, the bigger the firm, the larger the stock owned by the initial shareholders and their incentive to diversify by going public (Albornoz and Pope, 2004) .
According to Fischer (2000) , the diversification incentive to go public is higher for firms that belong to riskier industries, whereas he considers that the level of intangible assets is a good proxy for risk. Using a large sample of German firms, he documented a positive and very strong relationship between the level of intangible assets and the probability of going public on an alternative market. As going public using shares or bonds allows better risk diversification and therefore riskier firms are more likely to go public, we formulate H3 in the following form.
H 3: The riskier companies are more likely to go public. Bodnaruk et al. (2006) documented that firms owned by less diversified shareholders are also more likely to go public when the companies' profits are high, as both the risk and high profitability levels tend to revert. Moreover, according to Ritter's (1991) market-timing hypothesis, owners might take advantage of the profitability and go public, hoping that investors will assume that high profitability is persistent and therefore overvalue their shares. Consequently, the probability of going public should be positively related to both stock prices of similar companies as well as to firms' profitability (Albornoz and Pope, 2004) . Indeed, confirmed a positive and significant relationship between profitability and the likelihood of an IPO. Similarly, 8 Fischer (2000) documented a significant positive relationship between a return on assets ratios and the probability of going public on the alternative stock market in Germany. Additionally, Shirasu and Xu (2007) find that high quality or high growth Japanese firms tend to access the public bond market, while low quality or low-growth firms use more bank debt. In contrast, Albornoz and Pope (2004) show that profitability is negatively related to the decision to go public in the UK. They argue that low profitability of firms may reflect the fact that they cannot generate sufficient internal funds to finance large investments and henceforth need to go public. Nevertheless, we still assume that profitability should positively affect the decision to issue shares as well as bonds and, therefore, we have formulated the following hypothesis.
H 4: Profitability positively influences the decision to go public. Pagano and Röell (1998) use a theoretical model to demonstrate that companies are more likely to go public if they need a large amount of new funding relative to their value. Similarly, Ritter and Welch (2002) argue that most firms go public primarily to raise new capital for growth.
Research by , however, does not support this prediction in the case of Italian companies. The coefficient for investment is not statistically significant, and the coefficient for growth is significant only at the 10% level. Nevertheless, Fischer (2000) establish that growth opportunities are important determinants of the likelihood of going public among small firms in Germany. Additionally, Kim and Weisbach (2008) use a large cross country sample to show that most companies use the new funds raised during the IPO for several purposes, including financing growth. Based on these findings, we formulate the following hypothesis.
H 5: Financing needs positively influence the likelihood of going public.
According to the pecking order theory by Myers and Majluf (1984) , firms initially deploy internal equity to meet their financing needs. They then use external debt, and lastly, external equity. In line with this theory, highly leveraged firms with investment opportunities should be more likely to issue equity. In contrast, firms with low leverage should prefer debt over equity. reported that companies do not go public to finance subsequent investment, but rather to rebalance their accounts after a period of high investment and growth. They find that leverage has a negative impact on the likelihood of an IPO, yet this effect is not significant at conventional levels. Similarly, Albornoz and Pope (2004) showed that companies' decision to go public was related negatively to their leverage levels in the UK. Kim and Weisbach (2008) suggested that firms use the new funds to reduce debt, among other purposes. Based on the existing theoretical and empirical results, we formulate the following hypotheses.
H 6A: High leverage positively influences the decision to issue shares.
H 6B: Low leverage positively influences the decision to issue bonds.
The second strand of the literature investigates the changes in firms' main motives and traits after they went public. conducted an ex post analysis, comparing the IPO firms' post listing performance with the performance of private companies. They found evidence that profitability declines after the IPO, and the deterioration increases from the first year after the IPO to the third year after listing. Pastor et al. (2008) supported these findings by presenting a theoretical model, which predicts that a firm's profitability should drop after it goes public and that on average this drop should be larger for firms with more volatile profitability and firms with less uncertain average profitability. Moreover, using data for the US, they confirm that firm profitability, measured by return on equity ratios, declines significantly after the process of going public is completed. This allows us to formulate our last hypothesis.
H 7: Companies report lower profitability in the year after they go public.
Empirical Modeling
Data
The financial data on private and public companies we use comes from the Amadeus databases.
Because our goal is to study the determinants of the decision to go public, we restrict our attention to quoted and unquoted firms that are limited companies and therefore satisfy the listing requirements. Consequently, most of the firms in our sample are either large or medium in size.
Additionally, we exclude firms from the financial sector, as they differ intrinsically in the nature of their operations and reporting from the industrial and services firms constituting our sample.
In total, we have 20,934 firm-year observations, including 3,296 observations for public companies covering the 2000-2013 period. The sample includes firms going public by issuing equity on the main market (WSE), alternative market (NC), and bonds on the debt market (Catalyst). The information on the equity and debt issues was hand-collected from the annual statements of the stock exchange. Our sample contains a total of 554 security issues, of which 191 took place on the main market, 302 on the alternative market, and 61 on the bond market. Table 1 presents the distribution of observations in our sample by the form of going public and by year. The results reveal some volatility in the number of initial public offerings of shares and bonds over time. As the alternative market was founded in 2007 and the bond market in 2009, there are no observations on public offerings prior to these dates for those segments. In Panel B, we show the distribution of observations in the sample by industry. It is noteworthy that the majority of the share and bond issues are initiated by service companies. One explanation for the results is that these companies have a higher propensity to go public as they gain from additional publicity (Albornoz and Pope, 2004) . Another explanation is that those companies do not have abundant collateral and therefore find it easier to raise funds on the capital market than from banks (Allen, Bartiloro, and Kowalewski, 2006) .
Panel A in
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4.1.Method
We divide our investigation into three stages. First, following , we employ a logit model to investigate the firm-related determinants of the decision to issue shares or bonds. The dependent variable is a qualitative attribute and its equals 1 when a company goes public during the analyzed period, and 0 if the company remains private. As we distinguish between different segments of the capital markets, we apply three types of dependent variables that take the value of 1 when a company goes public on the main market (WIPO), alterative market (NIPO) and bond market (BIPO), respectively. We use as independent variables one period lagged accounting data to avoid the timing problem, as the year-end financial statements are presented in the following years.
Second, we employ multinomial logit models in which the probabilities of an IPO on the main and alternative markets were analyzed against the probabilities of staying private. Next, we expand the model and analyze additionally the probability of issuing debt against the probability of issuing shares or staying private, whereas we also later use logit models. As previously, the independent variables are one period lagged in all the specifications.
Third, we use logit and multinomial logit panel models to establish whether companies artificially manage their financial ratios before their public offering of shares or bonds. In contrast to the previous regression we employ contemporary accounting data in the regressions. Moreover, as a robustness check we employ a random effects panel model.
Following the literature, we employ a number of independent variables that proxy for different drivers of the decisions to go public. Pagano, Panetta, and Zingales (1998) argued that the probability of going public should be positively correlated with the age and size of a company as adverse selection cost is a bigger problem for young and small companies that have little track record and low visibility. We use two alternative variables to proxy for a firm's size: logarithm of total assets (ASSETS) and logarithm of sales (SALES). Additionally, we employ firms' age (AGE), which also illustrates the uncertainty concerning their future profitability, whereas firms prefer to go public when uncertainty about their future profitability is high (Ljungqvist and Boehmer 2004) .
The literature review indicates that firms that go public rebalance their capital structure. We measure leverage as total debt over total assets (LEVERAGE). Following Fischer (2000), we employ a proxy for risk and assume a positive correlation between this variable and the likelihood of an IPO. As a measure of risk we use two variables: tangible assets over total assets (TANGIBLE) and fixed assets over total assets (FIXED). Pagano and Röell (1998) argued that most firms go public and raise new funds for several purposes, including financing growth. We proxy for investment opportunities by using capital expenditures over total fixed assets (CAPEX).
Additionally, we measure a firm's growth as the annual rate of growth in sales, computed as sales in year t minus sales in year t-1 divided by sales in year t-1 (GROWTH).
A firm that exhibits temporary high performance can initiate a public offering in the hope that investors would interpret its high profitability as permanent (Albornoz and Pope, 2004) . In our study, profitability is computed in three alternative ways: as a return on assets (ROA), earnings before interest and taxes (EBIT) over total assets (EBIT_A), and EBIT over sales (EBIT_S).
Further, we use the profitability measure in the ex post analysis when we compare the ex post performance of the companies that went public. We also control for the cash holding of the company (CASH), which we compute as cash over total assets. Furthermore, we employ macroeconomic control variables in the regressions. We proxy for the existence of overvaluation of other industry firms in specific periods using the market to book ratio for the industry from which the firms that go public (MVBV) originate. In the regressions the industry market-to-book value is the median market-to-book value of equity for publicly traded companies in the same industry in each year.
A decrease in the cost of debt makes raising equity relatively less attractive. We approximate conditions in the debt market employing the three-month Warsaw Inter-Bank Offered Rate (WIBOR). Lastly, current macroeconomic conditions may determine a company's future profitability and thus its valuation (Ljungqvist and Boehmer, 2004) . We proxy for the overall economic situations employing the yearly GDP growth rate (GDP). We present the description of all the variables in the Appendix.
In Table 2 , we provide the descriptive statistics for the variables used in our analysis as well as the correlation coefficients among them. The median firm in the sample has PLN 50.4 billion (USD $16.8 billion) in assets, sales growth of 4.4%, return on assets of 4.3%, a debt to capital ratio of 50.2%, capital expenditures of 16.1% of net property plant and equipment and is 16 years old. In Poland, however, a company's age is not easily measurable for firms that were created before the transition to the market economy. Although some companies started their operations before 1989, it can be argued that the transition meant a new beginning as they underwent a privatization process.
13 Therefore, we measure the age for companies that were operating before 1989, as starting their operation in this year.
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Univariate analysis
We address the issue of potential differences in medians between companies that went public and firms from our control samples in Table 3 . In the first three columns, the control group is constituted by companies that were never present on the public market, but belonged to industries which were represented on the WSE, NC or any other public market, respectively 2 . In the last column of Table 3 , we compare BPO-firms with companies that never issued debt on the public market, but belonged to industries present on any of the three public markets.
Several differences in medians are statistically significant according to the Mann-Whitney test. Overall, we conclude that in a year directly preceding public offerings WIPO-, NIPO-and BPO-firms had a lower ratio of tangible fixed assets to total assets (TANGIBLE), invested more in fixed assets (CAPEX), and grew faster in terms of sales (GROWTH). Apart from that, WIPO-and BPO-firms were generally more profitable than their peers. In case of the NC market the positive differences in medians for both ROA and EBIT_A were not statistically significant. Finally, differences in medians for LEVERAGE and three out of four differences in medians for CASH were not statistically significant. All signs of the above mentioned statistically significant differences in medians are in line with our expectations.
Special comments should be added to the results for the variables AGE and SIZE, for which statistically significant negative differences in medians were observed. We may assume that older companies are often former state-owned enterprises and, henceforth, have heritage from the previous system such as stronger political ties, which may result in higher information asymmetry, and reduce the probability of public offering. The same refers to the coefficients for SIZE, as the largest companies are generally former state-owned companies, which were often founded before 1989. The heritage of the post-transition countries may explain the significant differences between 14 our results and that for western European countries or the US. Additionally, it should be noted that the results in Table 3 do not take into account the industry characteristics of companies that went public, which can distort the simple differences in medians. Therefore, in the following section we will perform a multivariate analysis that will enable us to control for the industry characteristics.
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Empirical Results
Determinants of the decision to go public
In this section we estimate logistic models of the probability of going public. First, we study the determinants of going public on the main market, then on the alternative market and finally on the debt market. In the following section, we investigate earnings management prior to going public.
WSE-firms vs. private companies
In Table 4 , we present the results of logit model estimations, with which we investigate the determinants of going public on the main market. In all specifications, the control sample was constituted by companies that never went public, yet operated in industries present on the main market. In all the regressions we include industry group dummies. Specifications (1) and (2) properties of the models are satisfactory, allowing for statistical inference. Each time the set of independent variables jointly explains the dependent variable in a statistically significant way at levels below 1%. Furthermore, in all specifications 6 to 8 out of 9 estimated coefficients for the explanatory variables are individually statistically significant and at levels mostly below 1%.
The independent variables generally affect the WIPO probabilities in the expected directions. WIPO-firms were on average more profitable (ROA and EBIT_A), had lower cash holdings (CASH), and needed more investments in fixed assets (CAPEX). Their level of tangible fixed assets to total assets in the period directly preceding IPO was also quite low (TANGIBLE). Furthermore, the results suggest that faster sales growth (GROWTH) increased the probability of going public; however, only the coefficients for the whole sample period and the coefficient in one out of two specifications for the crisis period were statistically significant. According to Subrahmanyam and Titman (1999) , as the market for firms' products expands and future demand uncertainty increases, public financing becomes more attractive. Henceforth, the results indicate that more risky (H3) and profitable (H4) companies are more likely to go public.
The coefficient for the variable MVBV is positive in all specifications, yet statistically significant at the 5% level only in the whole period, and in the pre-crisis subperiod. Consequently, we find only partial evidence for H1, which states that firms go public to use favorable pricing of an industry to which a given company belongs in a given moment.
In contrast to Pagano, Panetta, and Zingales (1998) , our results suggest that firms go public on the main market to finance subsequent investment and growth. Moreover, it should be noted that in the case of LEVERAGE, the estimated coefficient changes its sign. Statistically significantly positive coefficients for the pre-crisis period contrast with statistically significantly negative ones for the crisis period. The inversion of the relationship between LEVERAGE and WIPO probability supposedly led to a statistically insignificant coefficient observed in the whole sample period. Yet, the change in the coefficients' signs is not surprising. In the pre-crisis period, a high leverage was characteristic for companies that exhausted their chances of acquiring funds on the debt market.
Thus, in line with the pecking order theory by Myers and Majluf (1984) , they were more eager to increase equity. Conversely, high leverage companies were less likely to go public on the main market during the financial crisis of 2008. On the one hand, the results may indicate that high leverage was perceived by potential investors as an indication of high default risk, which reduced the likelihood of IPO during the crisis. On the other hand, the low leverage may be the results of the financial crisis and reduced access to bank credit during the crisis, which forced the companies to go public (Allen, Jackowicz, and Kowalewski, 2013) .
Moreover, in specifications (3) and (4) the coefficients for AGE are negative and statistically significant at the 5% level, while they are significant at levels below 1% in all the other 16 specifications. Hence, the results indicated that IPOs on WSE are more likely for younger companies. On the one hand, the results are in contrast to our expectations (H2), which is not surprising considering the specificity of the older companies in post-transition countries. On the other hand, however, we observe a positive relation between a firm's size and WIPO probability.
The coefficient for SIZE is statistically significant at the 10% level for the whole period and the pre-crisis subperiod. These relations could not be easily reflected in a univariate analysis. While, our results are contradictory (H2), they indicate that former state-owned companies are less likely to go public. An explanation for the results could be the political patronage of the former state-owned companies that discourages them from disclosing information.
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WSE-and NC-firms vs. private companies
In Table 5 , we present the results for multinomial logit models, in which probabilities of IPO on the main market (WIPO) and the alternative market (NIPO) were analyzed against probabilities of staying private. Thus, in this part each multinomial logit model consists of two equations. The control sample was constituted by companies that never went public but operated in industries that were represented on any of the two equity markets. As the NC market opened in 2007, we restricted our estimations to the crisis period only, i.e., 2007-2012. The econometric properties of the models are again satisfactory. The set of explanatory variables is jointly statistically significant at levels below 1%, and most of the estimated coefficients are also individually statistically significant.
We observe several similarities between WIPO-and NIPO-firms. Compared to their private competitors, both of these groups grew faster, as the coefficient for the GROWTH variable is positive and statistically significant in three out four regressions, invested more in fixed assets (CAPEX), had higher leverage (LEVERAGE) and were younger (AGE). Furthermore, in multinomial logit models all coefficients estimated for TANGIBLE and CASH are negative, but they are statistically significant only in the case of WIPO-companies.
With regard to the differences in estimates for WIPO and NIPO, WIPO-firms were more profitable than their private peers, while in the case of NIPO-firms the situation was different. The coefficients for ROA and EBIT_A in specifications (2) and (4) were negative, although insignificant. The results are not surprising when we take into account the fact that the alternative market was created for young companies. We may, henceforth, assume that young companies, which are able to break even, may try to go public on the NC market. Indeed, we find that growth in a company's size decreased the probability of NIPO, but increased the probability of WIPO, although the latter relationship was statistically insignificant. Overall, it means that WIPO-firms were bigger than their NIPO-counterparties, which was expected considering the differences between these two markets.
In line with our previous results in Table 4 , we find that better pricing of industries on the main market stimulated chances of WIPO. In contrast, we establish that the favorable pricing reduced the chances of IPO on the alternative market. Consequently, the results show that companies going public on the NC are using windows of opportunities to a lesser degree than WSE firms. Rajan and Servaes (1997) showed that more firms complete IPOs when analysts are particularly optimistic about the growth prospects of recent IPOs. Henceforth, one explanation for our results may be the low interest in this market by institutional investors and analysts, as the NC market is perceived to be risky, and the listed companies are small.
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WSE-, NC-and Catalyst-firms vs. private companies
In Table 6 in specification (1) through (6) we present the results when we simultaneously analyze potential determinants of an IPO on the WSE and NC, as well as a public offering of bonds on the Catalyst market. Every multinomial logit model includes three equations, each of which concerns the probability of an IPO on the WSE, NC and a bond offering on Catalyst, respectively, in relation to the probability of staying private. The control group is constituted by companies that never went public but belonged to industries that were present on any of the three segments of the Polish capital market. As the Catalyst market inaugurated in 2009, our sample was restricted to the period of 2009-2012. The set of independent variables in all models explains the probability of a public offering in a statistically significant way at levels below 1%, which allows for statistical inference. Due to the limited sample size and short period of analysis, the standard errors for estimated coefficients are higher than in the previous specifications, which results in fewer coefficients being individually statistically significant. In comparison with previous specifications, a new variable, WIBOR, was added to the set of explanatory variables. We add this variable to reflect the alternative cost of borrowing, which may co-determine the probability of going public on the bond market.
With regard to the probabilities of an IPO on the WSE and NC, the estimation results are almost the same as in the multinomial model for WIPO and NIPO, presented individually in Table   5 . Therefore, we restrict our inference to the BPO equations presented in specifications (5) and (8) in Table 6 . In line with our expectations (H2B), we find that BPO-firms were larger (SIZE), yet again younger (AGE) than their private counterparts. The BPO-firms had fewer cash holdings (CASH) and surprisingly worse profitability as measured by EBIT to total assets. Our results partially contradict the existing findings, as Helwege and Liang (1996) and Denis and Mihov (2003) documented that public bonds are issued by large, yet profitable firms. On the one hand, the lower profitability of the companies that go public with debt contradicts our expectation (H5) and the prior results for the equity market. On the other hand, the results confirm that companies that issue equity are taking advantage of temporary increases in profitability in the hope that investors will perceive high profitability as persistent and overvalue their shares. Indeed, the coefficient for MVBV is insignificant in all the specifications for BPO-firms, which confirms the market-timing hypothesis only for the equity market (Ritter, 1991) .
Moreover, we find a negative coefficient for the tangible assets to total assets ratio but this coefficient was statistically significant only at the 10% level in specification (6). Consequently, the results weakly suggest that riskier companies go public with debt (H3), especially if we also take into account their low profitability. All the coefficients for the other firm-specific variables are insignificant. Therefore, in contrast to the results for the equity market, we do not find evidence that companies are issuing debt to finance subsequent investment or growth (H5).
Lastly, we find that the coefficient for WIBOR is insignificantly related to the likelihood of going public on the equity market. The results are in line with Rees (1997) , who also did not find any significant link between the number of IPOs and UK interest rates. In contrast, we document a positive relation between the issuance of bonds and market rates. The coefficient for WIBOR is positive and statistically significant at least at 5% in all the specifications for BPO-firms. One explanation for the results is that on average the interest rate costs on the money market increased during the period of investigation, as the Polish economy was not strongly affected by the financial crisis of 2008. At the same time, companies faced credit constraints mainly related to financial problems of the foreign banks' subsidiaries in the home market. Henceforth, companies increasingly borrowed on the bond market despite the increasing interest costs.
[ Table 6 ]
In specifications (1) to (6) in Table 6 we aimed to compare companies that went public in with companies that never followed such strategy. In specifications (7) and (8) the logit models explain the probability of a public offering on the bond market in relation to the probability of avoiding bond issuance. In this case we do not exclude firms listed on the equity market from the control sample. Additionally, we use an additional binary variable LISTED, which takes the value 1 if the company was present on the equity market, and 0 otherwise. As previously, we observe that public bond offerings were more probable for larger (SIZE) and younger (AGE) companies with fewer cash holdings (CASH). The positive coefficient for the variable LEVERAGE suggests that the bond market was targeted mostly by companies that generally preferred debt over equity financing, although theoretically high leverage should encourage firms to issue shares instead of bonds (H6B). All the coefficients for the other firm-specific variables are again insignificant.
Lastly, we see that the fact of being listed on WSE or NC was a significant determinant of bond offering, as the coefficients for the variable LISTED were positive and statistically significant at levels below 1%. Therefore, experience gained in entering the equity market seems to facilitate going public process on debt market. In line with the previous results, we find that companies are more likely to issue debt in in periods of high WIBOR rates.
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WSE vs. NC vs. Catalyst-firms
In all previous specifications, with the notable exceptions of specifications (7) and (8) in Table 6 , the probability of a public offering was analyzed against the probability of staying private.
In Table 7 , we show the results of the logit regression where we use only the data on companies that went public on any of the three markets, where we estimate the probability of WIPO vs. NIPO, WIPO vs. BPO, and lastly NIPO vs. BPO.
In specifications (3) and (4) we removed industry dummies due to the limited number of observations. The results in Table 7 are in line with those presented in Table 5 and 6, where WIPO-, NIPO-and BPO-firms were compared to private ones. The estimates of the type 'WIPO vs. private firms' and 'NIPO vs. private firms', however, do not allow for a direct statistical inference about differences between WIPO-and NIPO-companies. Using the proposed approach we are able to address these problems and investigate more closely the firm-specific determinants of decisions to go public on one of the three markets.
The largest sub-sample is constituted by WIPO-vs. NIPO-firms. Specifications (1) and (2) reveal that WIPO-companies are bigger (SIZE) and older (AGE) than their NIPO-counterparts.
Moreover, the companies on the main market are more profitable (ROA and EBIT_A) and have more tangible fixed assets in their balance sheets (TANGIBLE). The results are not surprising considering that the NC market is designed for younger and riskier companies, which may also explain why the NIPO firms are more leveraged (LEVERAGE). Moreover, in line with findings in Table 6 , we infer that better pricing of a firm's industry on the main market increases the probability of an IPO on the WSE instead of on the NC. With regard to WIPO vs. BPO and NIPO vs. BPO models, conclusions should be drawn cautiously as the relevant sub-samples are limited.
Specifications (3) and (4) show that an IPO on the main market is more likely than a public offering of bonds for more profitable companies (ROA and EBIT_A) and those investing more in fixed assets (CAPEX), while all other firm-specific and macro control variables are not significant.
Lastly, specifications (5) and (6) analyze IPOs on the alternative market compared to public offerings of bonds. We find that going public on the alternative market is more likely for smaller companies (SIZE) and interestingly in periods of lower WIBOR rates. As the coefficient for the WIBOR rate was not significant in the specifications for the WIPO-firms the results may suggest that larger companies may prefer to issue debt instead of going public on the alternative market.
[ Table 7 ]
Analysis of the earnings management prior to going public
Having analyzed the determinants of going public, we verify whether companies artificially manage their financial ratios in a year directly preceding their decisions to go public. For this purpose, we analyze yearly changes in basic financial ratios in the period around public offerings.
In particular, we build logit models explaining ex-post probability of being a WIPO-, NIPO-or BPO-firm with firms' specific characteristics and current yearly changes in financial ratios. Our dependent variables are the same as before WIPO, NIPO and BPO, yet we do not use lagged firms' financial ratios as independent variables. In the specifications for WIPO and NIPO we include industry group dummies, which are removed from models for BPO due to the limited number of observed public bond offerings which can be analyzed in a post-offering setting. Each model includes SIZE, AGE and GDP to control for a company's size, age and stage of the economic cycle, respectively. It should be noted that in all specifications the sets of explanatory variables are jointly statistically significant, which allows for statistical inference.
Analysis of the ex-post consequences on the WSE
In Table 8 , we find that an IPO on the main market results, as expected, in a decrease in leverage and simultaneously an increase in the ratio of cash to total assets. The coefficients for the variables ∆LEVERAGE and ∆CASH are significant in all the specifications at the 1% level. In two out of three specifications the coefficient for ∆TANGIBLE is positive and statistically significant, although only at the 10% level. Consequently, we find weak evidence that the new financial resources are invested in a short run in tangible fixed assets.
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Nevertheless, from the perspective of our hypotheses concerning earnings management, the most important are statistically significant coefficients mostly at levels below 1% for the variables ∆ROA, ∆EBIT_A and ∆EBIT_S. Their negative signs mean that the profitability of a company drops significantly after the IPO on the main market. Although the decreases in ROA and EBIT can be partially related to a sudden increase in the denominator due to the IPO, the EBIT to sales ratio should not be affected in such a way. However, we find also that the coefficient for the variable ∆SALES is negative and statistically significant at levels below 1% in most of the specifications. Thus, the results also indicate that sales diminish after the IPO, whereas the coefficient for ∆GROWTH is insignificant. Consequently, our results indicate that companies manage profitability ratios before an IPO to influence investors' decisions (H8).
[ Table 8 ] Table 9 presents the results of the multinomial logit regressions of the ex post analysis of the likelihood to issue equity on the WSE or NC market. In the case of shares issued on the alternative market the results are generally comparable to those discussed above, although fewer coefficients are statistically significant due to a much shorter observation period. As previously, in specifications (4)-(6), we find that the leverage of companies that went public on the alternative market NC decreases. Separately, for NIPO-firms we document a statistically significant increase in capital expenditures. The coefficient for ∆CAPEX is significant at the 5% level in two specifications and at the 10% level in one specification.
Analysis of the ex-post consequences on the WSE and NC
It is worth noting that all profitability ratios tend to drop after an IPO on the NC, and the obtained coefficients for the variables ∆ROA, ∆EBIT_A and ∆EBIT_S are statistically significant at levels below 1% in all the specifications. Hence, the drop in profitability seems to be bigger for companies that go public on the alternative market than on the main market. As companies form the alternative market are on average risker, our results support the model of Pastor et al. (2008) who predict that firm profitability declines more after the IPO, on average, for firms with more volatile 23 and less uncertain profitability. Overall, the results confirm that profitability ratios are managed before going public on the equity market (H8).
[ Table 9 ]
Analysis of the ex-post consequences on the WSE, NC and Catalyst
In specifications (1) -(9) in Table 10 we show the results of the multinomial logit regression of the ex post analysis of the likelihood to go public on the WSE, NC, and Catalyst. We find that the determinants for going public on the equity market are in line with the previous results in Table 9 , although the analysis covers only the years 2009-2012. Consequently, we demonstrate again that the profitability ratios drop significantly after going public on the equity market (H9).
As we mentioned, the specifications (1) -(9) show the results of the multinomial logistic regression, while the specification (10) -(12) presents the results of the logistic regression for the ex post analysis on the likelihood to go public on the debt market. In all the specifications the coefficients hardly change, which confirm the robustness of our results. However, the results for BPO-companies are more ambiguous, which can be the results of much fewer public-offerings of bonds that can be analyzed ex post. Moreover, we assume that bond investors are more interested in collateral and stable cash-flows than an above-average profitability. Consequently, we are not surprised to find that we do not observe a statistically significant drop in profitability ratios after issuing bonds. The coefficients for our profitability variables are insignificant in all the specifications. We establish only, as anticipated, a statistically significant increase in LEVERAGE.
The positive coefficient for this variable is obvious and directly related to the debt issuance.
[ Table 10] We conducted a robustness check and estimated random-effects panel models, whereas we use as dependent variables the two profitability measures ROA and EBIT_S. The sample includes all the firms that we used in the previous regressions. We also applied the same control variables.
However, we now employ a dummy variable WIPO, which takes the value 1 in the year directly preceding an IPO on the WSE, and 0 otherwise. Similarly, we use the dummy variables NIPO and BPO, which takes the value 1 in the year preceding going public either on the NC or Catalyst, and 0 24 otherwise. The results of the estimations are presented in Table 11 . It should be noted that in all specifications the explanatory variables are again jointly statistically significant.
The results of the robustness check confirm our previous findings presented in Table 10 . We find that the coefficients for the dummy variables WIPO and NIPO are positive and statistically significant mostly at levels below 1% in all the specifications. Therefore, the results strongly support the hypothesis that firms manipulate their profitability ratios in the year directly preceding the IPO (H8). We assume that companies try to manipulate the ratio to successfully go public and to achieve better valuation. In contrast, we do not find any evidence that companies influence their profitability ratios prior to issuing bonds. In all the specifications the coefficient for the dummy variable BPO is insignificant.
The control variables generally influence both profitability ratios in the expected directions.
On the one hand, higher profitability is on average reported in periods of high economic growth (GDP) for larger (SIZE) and more mature (AGE) companies with higher cash holdings (CASH).
Moreover, profitability is significantly and positively related to sales growth (GROWH) and quicker asset turnover ratios (SALES). On the other hand, higher debt (LEVERAGE) and share of fixed assets (FIXED) in total assets reduce firms' profitability, yet the coefficients are only statistically significant for the variable ROA. Lastly, we find that the coefficients for capital expenditures (CAPEX) are statistically insignificant in all specifications. Consequently, we do not find any relationship between investment and a firm's profitability in the short-term.
[ Table 11 ]
Conclusions
The study provides an analysis of the factors determining decisions to go public on the WSE, which is one of the largest stock exchanges in Europe based on the number of IPOs. Currently, the WSE consists of three different segments, namely, the main market, the alternative market for shares and the bond market, which makes the WSE fertile ground to study decisions to go public in a post-transition economy.
Our results show that firms that go public on the main market tend to be larger, more profitable, and experience higher investment and sales growth than companies that decide to remain private.
Thus, the results suggest that obtaining external funds to finance investments and growth is an underlying reason for IPOs on the main market in a post-transition country. In contrast, Rydqvist and Högholm (1995) and Pagano, Panetta, and Zingales (1998) showed that new equity raised is used to reduce leverage rather than to finance growth in Sweden and Italy. Our results therefore differ from those for developed European countries. One explanation for the results is that companies in Poland are still developing, while in western Europe more mature companies decide to go public.
Moreover, we find that current profitability and market valuation increase the likelihood of going public on the main market. As in Pagano, Panetta, and Zingales (1998) , we favor the windows of opportunity hypothesis to explain this result for the main market because profitability diminishes after the IPO on the main market. In contrast to the developed countries, however, we document that younger firms are more likely to go public (Rydqvist and Högholm, 1995) . In our opinion, the results suggest that former state-owned companies do not want to disclose information, which we attribute partially to their political patronage.
In line with theoretical predictions, we find that firms that are younger and smaller more frequently decide to issue shares on the alternative market. Additionally, we establish that companies with higher leverage decide to issue shares on the alternative market or bonds on the Catalyst. Interestingly, we find that neither stock market valuation nor profitability determine the decision to go public on the alternative market or bond market. In the first case, we assume that the alternative market is followed by analysts to a lesser degree than the main market because firms are smaller and riskier. As a result, the chances to use windows of opportunity are much lower (Rajan and Servaes, 1997) , which may explain why current stock valuation does not increase the probability of an IPO on this market. Bond investors, on the other hand, are probably more interested in cash flows and collateral than in firms' current valuation or profitability, which may provide an explanation for our results.
Indeed, we do not find evidence that firms manipulate their performance measures prior to issuing bonds. In contrast, the ex-post analysis reveals that firms that issue equity report lower profitability in the year after being listed. Our results suggest that the drop is larger for IPOs on the alternative market than on the main market. As the companies on the alternative market are riskier on average, our results support the theoretical model of Pastor, Taylor, and Veronesi (2008) . They show that a firm's profitability declines after the IPO, on average, and that this decline is larger for firms with more volatile profitability and firms with less uncertain average profitability.
Henceforth, the results indicate that companies either use the moment of high profitability to go public or try to manipulate their financial statements before being listed.
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Appendix
Variables and their definitions
